


Checkout Buyer’s Guide 2012

Due out in Spring 2012, Checkout Magazine launches a completely updated, revamped and 
redesigned edition of our Checkout Buyer’s Guide, The Ultimate Guide To The Irish Grocery 
Industry & FMCG Sector. The revamped design is the result of direct feedback from users and 
advertisers. 

The revamped Guide will offer new features and sections to fully showcase the best the industry 
has to offer, as well as providing valuable advice to those in the sector. While the economy still 
remains unsettled, the Checkout Buyer’s Guide will provide the relevant information to enable 
you to streamline your business to the needs of the modern consumer.

For the first time, the Checkout Buyer’s Guide will also be placed online, as part of a fully 
searchable revamped Checkout website, www.checkout.ie, allowing our clients access to real 
time updates for their online entries. 

The Checkout Buyer’s Guide 2012 will consist of the following sections:

The Top 250
See page 3 for further information

The Checkout Power 100
See page 4 for further information

What You Need To Know
The Checkout Buyer’s Guide will also feature specialised reports on the following:

Packaging Innovation
Checkout analyses the leading breakthroughs in packaging innovation and redesign, and speaks 
to some of the top designers behind this industry.

How to Do Business in Europe
How does a brand capitalise on its export potential, and what is the European retail buyer, and 
consumer, looking for? Checkout has the answers.

Supply Chain 2012
Checkout speaks to some of the leading experts both in Ireland and internationally, showcasing 
the newest innovations in the world of supply chain, and how they can assist your business.

Retail Technology - The Future Is Now
Checkout looks at how retailers can stay ahead of the latest trends in in-store technology, and 
what is coming down the line on a global level. 

Shopper Marketing
The world of category management is changing, with the advent of shopper marketing; never 
before have retailers and brand owners alike been as able to track the ‘path to purchase’ of 
their shoppers. 

Own-Label Opportunities
In association with our sister publication, European Supermarket Magazine (ESM), Checkout 
analyses where the opportunities lie in private label both in Ireland and across Europe.

Trade Show Guide
What are the must-attend trade shows to go to in Europe and the US? Checkout brings you a 
detailed guide on what trade shows are right for your business.

For information on any of these sections, contact the Checkout Sales Team on +3531 236 5821. 
Ad positions are also available through the publication; please contact our sales team for rates.
 



The Top 250
In the Buyers Guide 2012, Checkout is proud to launch The Top 250, a thorough guide to the Top 
250 companies supplying the retail industry, with extensive contact details, company information, 
and a comprehensive overview of each. 

This section will focus on the Best of the Best companies that are driving the industry forward 
through innovation, new product development and creative marketing. Our listings will include 
suppliers of goods and services, businesses that represent an important part of the supply mix. The 
Top 250 will provide essential information on upcoming trends, giving our readers the best view of 
their industry and the opportunities to be found within it.

We are offering a limited number of Enhanced Listings in the Top 250 list, priced at €500 each. 
Participating companies will receive the following:
A Third page profile, to include
- Extensive company and personnel details
- Product/brand overview
- Up to 2 product images
- Short company bio (approx 150 words)

Profiles in Excellence
A select number of companies will also have the opportunity to avail of a four-page detailed 
overview of their business, featuring interviews with top management, a new product showcase, 
and a detailed profile of their plans for the coming year.

There will be a limited number of Profiles in Excellence, allocated on a first come, first served basis, 
priced at €6,000 each. Participating companies will receive the following:
- 4 pages of editorial, including interviews with top management, a new product showcase, and 
a detailed profile of the company’s plans for the coming year.
- Free Top 250 Company listing 

Checkout Buyer’s Guide 2012

The Top 250 Booking Form
q	 YES! I would like my business to be featured in the Top 250 listings in the Checkout Buyers Guide. 
	 (Cost: €500 + VAT)

Name 				    ___________________________________________
Company Name		  ___________________________________________
Job Title 			   ___________________________________________
Department 			   ___________________________________________
Company Address		  ___________________________________________
Town/City			   ___________________________________________
Country 			   ___________________________________________
Email Address			   ___________________________________________
Phone (Day) 			   ___________________________________________
Fax Number 			   ___________________________________________
Website 			   ___________________________________________

Please return/fax this form to The Editor, Checkout Publications, 3 Adelaide St, Dun Laoghaire, Co Dublin. 
Fax number is 01 230 0629. Alternatively email your details to editor@checkout.ie and a member of our sales 
team will be in touch. 

Limited opportunities available. Checkout reserves the right to refuse entries if necessary. All rights reserved.



The Checkout Power 100
Following on from the success of Checkout Top 100 Brands, Checkout is proud to unveil 
the Checkout Power 100, a platform to showcase and promote the achievements of top 
executives, buyers and management personnel in the retail and FMCG industries. What makes 
the Checkout Power 100 unique is that it is voted for by the many thousands of personnel 
currently working in the sector, meaning the executives on the list truly represent the crème de 
la crème of the professionals operating in the grocery and FMCG. 
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The Checkout Power 100 Entry Form
Enter your selections for the Checkout Power 100 and be in with a chance of 
winning an iPad2!

Please print, fill in and return either by post to Checkout, 3 Adelaide Street, Dun Laoghire, Co. Dublin 
or fax 01 230 0629

Checkout is asking you to name the five nominees you feel best represent the Irish retail or FMCG sectors at present. These can be anyone 
from chief executives to industry spokespeople, from supply chain directors to buyers, and from category managers to marketing personnel. 
Those that take part will be entered into a draw to win an iPad2, courtesy of Checkout.

Your Selections:
1. 			   ________________________________________________________ 
2. 			   ________________________________________________________ 
3.  			   ________________________________________________________ 
4. 			   ________________________________________________________ 
5.  			   ________________________________________________________ 
		

Your Details:
Name: 			   ________________________________________________________ 
Email Address: 		  ________________________________________________________ 
Phone: 			   ________________________________________________________ 

This survey is intended to be anonymous, and no personal information will be revealed. Please note that applicants may not nominate any 
more than TWO individuals working in his or her own company as part of the survey. You may enter as many times as you like. The closing date 
for entries is the 17th February 2012.


