


HOW TO DO BUSINESS IN EUROPE
How does a brand capitalise on its export potential, and what is the European retail buyer, and
consumer, looking for2 Checkout has the answers.

SUPPLY CHAIN 2012
Checkout speaks to some of the leading experts both in Ireland and internationally, showcasing
the newest innovations in the world of supply chain, and how they can assist your business.

RETAIL TECHNOLOGY - THE FUTURE IS NOW
Checkout looks at how retailers can stay ahead of the latest frends in in-store technology, and
what is coming down the line on a global level.

SHOPPER MARKETING

The world of category management is changing, with the advent of shopper marketing; never
before have retailers and brand owners alike been as able to frack the ‘path to purchase’ of
their shoppers.

OWN-LABEL OPPORTUNITIES
In association with our sister publication, European Supermarket Magazine (ESM), Checkout
analyses where the opportunities lie in private label both in Ireland and across Europe.

TRADE SHOW GUIDE
What are the must-attend tfrade shows to go to in Europe and the US2 Checkout brings you a
detailed guide on what frade shows are right for your business.

For information on any of these sections, contact the Checkout Sales Team on +3531 236 5821.
Ad positions are also available through the publication; please contact our sales team for rates.




Othello Snacks Ltd

Category: Snack Foods / Confectionery

3 Adelaide St, Dun Laoghaire,
Co Dublin

Tel: 01 236 5880

Fax: 01 230 0629

Email: info@othellosnacks.ie
Web: www.othellosnacks.ie

Brand Portfolio: Othello Mint, Othello Butterscotch,
Othello Nutty, Snack Shacks, Crispy Crackers,
Othello Selection, Paris Gourmet, Othello Finest

Managing Director: David Othello
Chairman: Fiachra 0'Donnell

Sales Director: Tom Calston
Commercial Director: Malcolm Othello

Having been founded just five years ago, Othello
Snacks Ltd is one of the largest producers of ‘grab-
bag’ confectionery products in Leinster. The €30
million-valued business recently underwent
expansion, moving its headquarters to a state of the
art new facility in Dun Laoghaire, Gounty Dublin.
Among its most popular products are the ‘Othello”
range of chocolate drops, available in Mint,
Butterscotch, and Nutty flavours, and the newest
addition to its range, ‘Paris Gourmet”: a premium
selection of French chocolates aimed at the after
dinner market. Other successful products in its
range include the ‘Snack Shacks’ range of gluten-
free nuts, breakfast treat ‘Crispy Crackers' and the
‘Othello Finest’ dark chocolate range.

Othello Snacks also recently hosted the successful
‘All-Ireland Othello Invitational’, in which amateur

golfers competed for the right to represent Ireland in

golf's European League, taking place next year in
Valderrama, Spain.
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The Top 250

In the Buyers Guide 2012, Checkout is proud to launch The Top 250, a thorough guide to the Top
250 companies supplying the retail industry, with extensive contact details, company information,
and a comprehensive overview of each.

This section will focus on the Best of the Best companies that are driving the industry forward
through innovation, new product development and creative marketing. Our listings will include
suppliers of goods and services, businesses that represent an important part of the supply mix. The
Top 250 will provide essential information on upcoming trends, giving our readers the best view of
their industry and the opportunities to be found within it.

We are offering a limited number of Enhanced Listings in the Top 250 list, priced at €500 each.
Participating companies will receive the following:

A Third page profile, to include

- Extensive company and personnel details

- Product/brand overview

- Up fo 2 product images

- Short company bio (approx 150 words)

PROFILES IN EXCELLENCE

A select number of companies will also have the opportunity fo avail of a four-page detailed
overview of their business, featuring interviews with fop management, a new product showcase,
and a detailed profile of their plans for the coming year.

There will be a limited number of Profiles in Excellence, allocated on a first come, first served basis,
priced at €6,000 each. Participating companies will receive the following:

- 4 pages of editorial, including interviews with top management, a new product showcase, and
a detailed profile of the company’s plans for the coming year.

- Free Top 250 Company listing

The Top 250 Booking Form

| YES! | would like my business to be featured in the Top 250 listings in the Checkout Buyers Guide.
(Cost: €500 + VAT)

Name
Company Name
Job Title
Department
Company Address
Town/City
Country

Email Address
Phone (Day)

Fax Number
Website

Please return/fax this form to The Editor, Checkout Publications, 3 Adelaide St, Dun Laoghaire, Co Dublin.

Fax numberis 01 230 0629. Alternatively email your details to editor@checkout.ie and a member of our sales
team will be in touch.

Limited opportunities available. Checkout reserves the right to refuse entries if necessary. All rights reserved.
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eckout Power 100

Following on from the success of Checkout Top 100 Brands, Checkout is proud to unveil

the Checkout Power 100, a platform to showcase and promote the achievements of top
executives, buyers and management personnel in the retail and FMCG industries. What makes
the Checkout Power 100 unique is that it is voted for by the many thousands of personnel
currently working in the sector, meaning the executives on the list fruly represent the creme de
la creme of the professionals operating in the grocery and FMCG.

The Checkout Power 100 Entry Form

Enter your selections for the Checkout Power 100 and be in with a chance of
winning an iPad?2!

Please print, fill in and return either by post to Checkout, 3 Adelaide Street, Dun Laoghire, Co. Dublin
or fax 01 230 0629

Checkout is asking you to name the five nominees you feel best represent the Irish retail or FMCG sectors at present. These can be anyone
from chief executives to industry spokespeople, from supply chain directors to buyers, and from category managers to marketing personnel.

Those that take part will be entered into a draw to win an iPad2, courtesy of Checkout.

YOUR SELECTIONS:

YOUR DETAILS:
Name:
Email Address:
Phone:

This survey is intended to be anonymous, and no personal information will be revealed. Please note that applicants may not nominate any
more than TWO individuals working in his or her own company as part of the survey. You may enter as many fimes as you like. The closing date
for entries is the 17th February 2012.




